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Carbon Day Sponsorship opportunity
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 Carbon Day, LLC wants to “play a part™” by working with strategic partners to support Carbon Day, LLC (a not for profit organization) on its music tour, “Off The Grid™". 

The tour is the most sustainable tour in entertainment. Carbon Day promotes eliminating your carbon emissions and individual carbon footprint through various climate action plans such as: tree plantings and tracking with our international tree registry, recycling programs, city gardening, and other educational developments in schools, corporations, and government agencies globally.

The "Do It Yusef" project is the most unique opportunity in sustainable entertainment.  In each city, before, during, and after the performances we will record interviews, room tours, etc. from the GREEN room, where Malik transformed a typical dressing room into an environmentally friendly place, from the furniture to the lighting/floor to what the artist does to help reduce he and his road crew's carbon footprint and usage of other harmful materials.  The next opportunity is Carbon Day Automotive will provide a Smartlet Charging station in front of the venues property so electric car drivers will be able to plug their cars into the station while they go into the concert.

Below you will find a description of the artists, album, tour and sponsorship opportunities that will make "Off The Grid" the most influential, entertaining and progressive set of events in the world.  

Kanye West: One of the most innovative and influential artists in the world who has produced many of this decade's top selling albums.  West has evolved into a man who needs no introduction.

Malik Yusef: A skilled spoken-word artist known for molding his thoughts into a powerful masterpiece, without even using a studio.  Yusef is not only a musician but a strong advocate for environmental issues.  Put these two icons together and the result is an Earth-shattering marriage of talent.

Kanye West and Malik Yusef present G.O.O.D Morning. G.O.O.D Night.  This album is the result of that marriage.

The G.O.O.D. Morning. G.O.O.D. Night. “Off the Grid™” tour, has secured media partner Rolling Stone Magazine and Niche Media; we will visit 50 cities and consist of an open album-release event and an invite-only after party in the hottest clubs.  We expect crowds of 1,500- 5,000 general public attendees to the concert/event.  VIP green carpet reception dedicated to promote luxury sustainability at a separate location. Guest will enter the private loft or mansion in each city of the tour to experience the wonders of Eco- luxury. We expect 200-250 attendees and a high celebrity turn out for these private events.  This will undoubtedly set the standard for the future of music tours.

The tour will begin September 15th, 2009 and is already booked for stops in NYC, Philadelphia, Washington D.C, Chicago, Houston, Kansas City, Los Angeles and Oakland. The tour will feature appearances by global celebrities Common, John Legend, Raheem Devaughn, Fonzworth Bentley, Michelle Williams, Paul Wall, Bun B and Oscar Nominee Taraji P. Henson.

We would like to offer your organization the opportunity to sponsor these events across the United States.  In return, your organization will receive signage and branding at the events (media walls, all print materials), a mention in Rolling Stone and in all other press material released to the media.  The other opportunity is if a network picks up the recording of the tour in the “green” room, your company will have product placement for millions of viewers potentially.

We have enclosed an image of the G.O.O.D. Morning.  G.O.O.D. Night album for your review. We look forward to hearing from you soon and we thank you for your time as we all work together in making the world a greener place.

Opportunity:

Platinum

-Premium product placement at event for display and distribution of collateral.

-Branded logo on event media wall

-Company promotional exit gift bags

-Company included in all press material

-30 VIP tickets

-$5,000 per city location

Gold

-Product placement at event for display and distribution of collateral.

-Branded logo on event media wall

-Company promotional exit gift bags

-Company included in all press material

-20 VIP tickets

-$3,000 per city location

Silver

-Product placement at event for display and distribution of collateral.

-Company included in all press material

-10 VIP tickets

-$1,000 per city location


Scott Emalfarb| 312.275.5747| ScottE@CarbonDay.com
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